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PART I 

YOU CAN DO IT!



Church Isn’t About 
Perfection

● Your photos don’t 

need to be perfect, 

just real 

● Look for authentic, 

relational moments 

● Your phone camera 

is all you need

PART I - YOU CAN DO IT! 



A “low-quality” phone 
photo is worth a 
thousand stock 
images



Fr Ben leads an instructional Eucharist during the last session of 
Children’s Communion Instruction (taken with an iPhone)



Make It A Team 
Effort

● Invite parishioners to 

send you photos 

● Often, they are 

already taking 

photos of church 

events (especially if 

their kids are there!)

PART I - YOU CAN DO IT! 



Part I - In Summary

1. Real > Perfect 
2. Phone Photos > Stock Photos 
3. Everyone > Just You

PART I - YOU CAN DO IT! 



PART II 

THE GOALS OF CHURCH PHOTOGRAPHY



An  
Invitation

● Photos have the 

ability to invite 

people to experience 

a church’s life 

● Images should 

enrich how people 

see “church”

PART II - THE GOALS OF CHURCH PHOTOGRAPHY 



An  
Invitation

● For parishioners, 

newcomers and 

seekers alike, 

photographs can be 

a way to illustrate the 

heart and soul of 

what makes your 

parish inviting

PART II - THE GOALS OF CHURCH PHOTOGRAPHY 



An  
Invitation

● The images you 

share should make 

parish life 

accessible, 

inclusive, and 

personal 

● Show what it feels 

like to be there

PART II - THE GOALS OF CHURCH PHOTOGRAPHY 



A New Perspective

● Use images to show 

“church” with all its 

little quirks, 

imperfections and 

humanity 

● Seek out and show 

the small, unguarded 

moments

PART II - THE GOALS OF CHURCH PHOTOGRAPHY 



Part II - In Summary

1. Photos should be inviting and make 
“church” accessible 

2. Big, impersonal moments are made 
up of small, intimate moments

PART II - THE GOALS OF CHURCH PHOTOGRAPHY 



PART III 

WHAT MAKES AN INTERESTING CHURCH PHOTO



People,  
Not Buildings

● The church is the 

people, not the 

building 

● People don’t join a 

church community 

because the steeple 

is cool or the altar 

flowers are pretty

PART III - WHAT MAKES AN INTERESTING CHURCH PHOTO 



People,  
Not Buildings

● Consider what 

makes your parish 

an inviting place 

● Usually, it has 

something to do with 

people!  

● Show parish life 

PART III - WHAT MAKES AN INTERESTING CHURCH PHOTO 



People,  
Not Buildings

PART III - WHAT MAKES AN INTERESTING CHURCH PHOTO 

SEEK INSTEAD OF



Doing,  
Not Being

● When possible, look 

for pictures of people 

doing something 

● What was it like to 

be there? 

● Posed group photos 

are not ideal

PART III - WHAT MAKES AN INTERESTING CHURCH PHOTO 



Doing,  
Not Being

PART III - WHAT MAKES AN INTERESTING CHURCH PHOTO 

SEEK INSTEAD OF



Relationships,  
Not Isolation

● Look for 

interactions 

between people 

● Show community 

● Use images of 

individuals in broader 

context

PART III - WHAT MAKES AN INTERESTING CHURCH PHOTO 



Relationships,  
Not Isolation

PART III - WHAT MAKES AN INTERESTING CHURCH PHOTO 

IF THIS PAIR WITH THIS



Relationships,  
Not Isolation

PART III - WHAT MAKES AN INTERESTING CHURCH PHOTO 

IF THIS PAIR WITH THIS



Community,  
Not Just Clergy

● It’s tempting to focus 

too much on 

speakers and/or 

clergy 

● Avoid giving the 

impression that 

clergy = the parish

PART III - WHAT MAKES AN INTERESTING CHURCH PHOTO 



Community,  
Not Just Clergy

PART III - WHAT MAKES AN INTERESTING CHURCH PHOTO 

SEEK INSTEAD OF



Community,  
Not Just Clergy

PART III - WHAT MAKES AN INTERESTING CHURCH PHOTO 

SEEK INSTEAD OF



Personal,  
Not Removed

● Show the viewer 

what it feels like to 
be a part of a 
moment 

● There’s a place for 

big, wide overviews, 

but usually, intimate 

is more interesting

PART III - WHAT MAKES AN INTERESTING CHURCH PHOTO 



Personal,  
Not Removed

PART III - WHAT MAKES AN INTERESTING CHURCH PHOTO 

SEEK INSTEAD OF



Personal,  
Not Removed

PART III - WHAT MAKES AN INTERESTING CHURCH PHOTO 

SEEK INSTEAD OF



Part III - In Summary

1. People > Buildings 
2. Doing > Static 
3. Relationships > Isolation 
4. Community > Only Clergy 
5. Personal > Removed

PART III - WHAT MAKES AN INTERESTING CHURCH PHOTO 



PART IV 

HOW TO USE PHOTOS



Social  
Media

● Concentrate on 

Facebook and 

Instagram 

● Link your Instagram 

to your Facebook - 

makes it easier to 

share to both

PART IV - HOW TO USE PHOTOS 



Social  
Media

● When possible, relate photos to ongoing 

ministries or events 

● Use an engaging photo(s) to invite your audience 

to see more 

● If a parishioner couldn’t make it to a particular 

service or special event, photos can help them 

feel included

PART IV - HOW TO USE PHOTOS 



PART IV - HOW TO USE PHOTOS 



PART IV - HOW TO USE PHOTOS 



Website

PART IV - HOW TO USE PHOTOS 

● As much as possible, illustrate each ministry with 

photos of that ministry in action 

● Show your audience what it’s like to participate 

● Sometimes you will need to be deliberate about 

collecting photos of a certain ministry 

● Try to represent the full spectrum of parish life



PART IV - HOW TO USE PHOTOS 



PART IV - HOW TO USE PHOTOS 



Print

PART IV - HOW TO USE PHOTOS 

● If at all possible, use original photos (that is, not 

stock photos!) for brochures, posters, etc. 

● It doesn’t have to be perfect, just real 

● Choose photos that emphasize community, not 

individuals



PART IV - HOW TO USE PHOTOS 



PART IV - HOW TO USE PHOTOS 



PART IV - HOW TO USE PHOTOS 

4x6 prints



Part IV - In Summary

1. Much of daily life is on the internet 
now, whether we like it or not 

2. Through images, you can make your 
church a part of the daily life of 
parishioners and the community

PART IV - HOW TO USE PHOTOS 



PART V 

LOGISTICS



Logistics:  
Start with Clergy

● Have an open and ongoing conversation with your 

clergy about what is appropriate and what isn’t, 

especially during worship services 

○ For instance, at Saint James’, photos of the 

Eucharist itself are off-limits 

○ The layout of the church building and your parish’s 

demographics will affect how, when and where you 

can take photographs, especially during worship

PART V - LOGISTICS 



Logistics:  
Parish Community

● Communicate to the parish about how important it is for 

the world to see what your church’s life looks like 

● Encourage parishioners to contribute their own ideas 

and photos 

● Your photography strategy should be inclusive and 
transparent

PART V - LOGISTICS 



Logistics:  
Family Ministries

● Photographs of children are especially sensitive 

● There should be a general and ongoing conversation 
among those taking pictures, parents, family-ministries 

leaders and clergy about what is appropriate. 

● Open communication is absolutely essential

PART V - LOGISTICS 



Logistics:  
Family Ministries

● Include a photo-release clause in registration forms for 

youth groups, Sunday school, VBS, etc. Parents can 

opt-in or opt-out on behalf of their children. 

● Coordinate with clergy and family about baptism 
photos - often these are a great opportunity to celebrate 

the life of the church through photos. 

● Again, all this should be inclusive - youth can be a 

valuable resource for taking photos. Enlist them to help!

PART V - LOGISTICS 



Part V - In Summary

1. Communicate regularly with church 
leaders and the parish as a whole 

2. The process should be inclusive 
3. Especially with children, be considerate of 

privacy 
4. Get written permission from parents

PART V - LOGISTICS 



PART VI 

TECHNICAL SUGGESTIONS



Cameras:  
General Guidelines

● The best camera is the 

one you have with you 

(usually your phone)

PART VI - TECHNICAL SUGGESTIONS 



Cameras:  
General Guidelines

● If you/your parish has a budget for a camera, there are 

good options for under $500 especially if you buy used 

● KEH and B&H Photo have good used selections of 

cameras and lens that are tested before sale 

● Avoid point-and-shoot cameras (the ones with the pop-

out lenses) because they break easily.

PART VI - TECHNICAL SUGGESTIONS 



Cameras:  
Suggestions

PART VI - TECHNICAL SUGGESTIONS 

OLYMPUS OM-D EM-10 FUJIFILM X-A5

SONY ALPHA A5100 NIKON D7000

https://www.bhphotovideo.com/c/product/1238280-REG/olympus_v207051su000_om_d_e_m10_mark_ii.html
https://www.bhphotovideo.com/c/product/1238280-REG/olympus_v207051su000_om_d_e_m10_mark_ii.html
https://www.bhphotovideo.com/c/product/1387597-REG/fujifilm_16568896_x_a5_digital_camera_with.html
https://www.bhphotovideo.com/c/product/1387597-REG/fujifilm_16568896_x_a5_digital_camera_with.html
https://www.bhphotovideo.com/c/product/1204148-REG/sony_alpha_a5100_mirrorless_digital.html
https://www.bhphotovideo.com/c/product/1204148-REG/sony_alpha_a5100_mirrorless_digital.html
https://www.bhphotovideo.com/c/search?Ntt=NIKON%20D7000&N=0&InitialSearch=yes&sts=ma&Top+Nav-Search=&usedSearch=1
https://www.bhphotovideo.com/c/search?Ntt=NIKON%20D7000&N=0&InitialSearch=yes&sts=ma&Top+Nav-Search=&usedSearch=1


Free Editing Software:  
Mobile

PART VI - TECHNICAL SUGGESTIONS 

SNAPSEED VSCO

ADOBE PHOTOSHOP 
EXPRESS



PART VI - TECHNICAL SUGGESTIONS 

PIXLR GIMP

FOTOR

Free Editing Software:  
Desktop/Web

https://pixlr.com/x/
https://www.gimp.org/
https://www.fotor.com/


Archiving Photos:  
Cloud Storage

● There should be a shared digital archive for all your 

parish’s photos that all relevant parties can access 

● Use cloud storage! 

● If you store photos only on a computer or phone: 

○ the people who need to use them can’t access them 

○ as soon as your computer dies, so do the photos

PART VI - TECHNICAL SUGGESTIONS 



Cloud Storage:  
Options Overview

● Google Drive With Personal Account 
○ 15 GB free with personal account 

● Google Drive With G Suite Business Account 
○ Unlimited storage, $12/month per user, also includes email etc 

● Google Photos  
○ unlimited storage, but lower-quality uploads and annoying file interface 

● Dropbox Business 
○ 3 TB storage, $38/month includes three users

PART VI - TECHNICAL SUGGESTIONS 

https://www.google.com/drive/
https://gsuite.google.com/products/drive/
https://www.google.com/photos/about/
https://www.dropbox.com/business


Screenshot of the Saint James’ Warrenton photo archive in Google Drive
PART VI - TECHNICAL SUGGESTIONS 



PART VII 

REAL-LIFE INSPIRATION



Saint James’  
Warrenton, VA

● Website 

● Instagram 

● Facebook

PART VII - REAL-LIFE INSPIRATION 

Saint Paul’s  
Atlanta, GA

● Website 

● Instagram 

● Facebook

Saint John’s  
Roanoke, VA

● Instagram 

● Facebook

http://saintjameswarrenton.org
http://instagram.com/saintjameswarrenton
http://facebook.com/saintjameswarrenton
http://stpaulsatl.org/
https://www.instagram.com/stpauls_atl/
https://www.facebook.com/stpaulsatl/
https://www.instagram.com/stjohnsroanoke/
https://www.facebook.com/stjohnsroanoke/


Now go make photos of 
the church in action!
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